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ARIZONA COLLEGIATE
VENTURE COMPETITION

Full color logo

Sy ARIZONA COLLEGIATE
VENTURE COMPETITION

Reduced-size (50%) logo showcasing clarity
and providing an alternative choice for all three
universities to use as needed.

Background: Arizona Student Startup
Demo Day as 12 student-run startups
from Arizona State University, Northern
Arizona University and the University
of Arizona pitch their companies to a
panel of judges and compete for $30K
in funding.

Client: ASU, NAU, UofA

Target Audience: Students running
startup companies that are in need of
investor funding and investors.

Communication Challenge:
Designing a logo that represents all
three universities without favoring a
specific brand, creating a collegiate
atmosphere.

Strategies used in design solution:

Medium: Event collateral, giveaway
items, and marketing collateral.

Background: Arizona State University
has extended its Furnace Technology
Transfer Accelerator program to the
U.S. Department of Defense. In this
expansion, ASU students gain the
opportunity to launch businesses using
technologies from a Navy Department
of Defense lab located in San Diego.

Client: ASU Entrepreneurship &
Innovation

Target Audience: Investors and student
startup companies looking for funding.

Communication Challenge: The poster
needed to appeal to the broad range of
audiences using the minimal amount of
content.

Strategies used in design solution:

Medium: Print and digital marketing
collateral and event branding for
conferences and demo days.

FURNACE

Full color logo

.

FURNACE

FURNACE

Reduced-size (50%) logo showcasing clarity and
contrast on both light and black backgrounds.



logo design

LOGO COLLECTION

Background: Logo redesign of

a starup company specializing in
anti-fog solutions are effective with
various surfaces, designed for PPE,
instruments, and medical device

Client: SiO2 Nanotech

Target Audience: Those in the
medical industry who specialize
in medical devices that require a
clear working tool without building
condensation.

Communication Challenge: The logo
needed to represent along with the
name of the company.

Strategies used in design solution:

Medium: Company brand identity

NANOTECH 2

Full color logo

$3s.s8esess
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Reduced-size (50%) logo showcasing clarity and
contrast on both light and black backgrounds.

icon design

VARIOUS ICON DESIGNS

Background: | crafted icons
for integration into the
redesigned and restructured
website, enhancing a content-
heavy webpage with graphical
elements.

Target Audience: Graduate
students and industry
professionals continuing
education

Communication Challenge:
Icons should embody the look
and feel consistent with the ASU
design system. As no existing
icons matched the criteria, they
had to be conceptualized based
on their representation.

Strategies used in design
solution: his strategic addition
reduces textual content,
facilitating quicker and more
accessible reading for the user.

Medium: Digital and marketing
collateral.



ASU NIGHT OF THE OPEN DOOR

Background: ASU Open Door offers four days of engaging, educational activities
across four campuses in the Phoenix area. The event provides hands-on
experiences, showcasing the work of faculty and students in various fields. With
hundreds of activities, it's an opportunity for the community to explore college
campuses, sparking curiosity and opening doors to new possibilities.

Client: ASU Open Door
Target Audience: All Phoenix surrounding communities and families

Communication Challenge: The poster needed to appeal to the broad range of
audiences using the minimal amount of content.

Strategies used in design solution:

Medium: ASU Thrive Magazine—Print advertisment, printed poster
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conference branding

WESTERN PATHWAYS ANNUAL CONFERENCE

GLoBAL
BaTHmive
INSTITUTE

WESTERN

Background: The Western Pathways Conference will focus on
innovative and effective solutions to the most pressing challenges

in education and workforce development.

Client: Global Pathways Institute

Target Audience: Professionals in the education system involving

grades K—12

Communication Challenge: Combine a brand that will represent
the city the conference is being held and keeping the brand focused

on the conference

Medium: Digital marketing, print collateral, event design collateral,

and giveaway items
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DAY 1

Noon - 1:00 pm
ToPAZ

Noon
1:30 pm - 3:00 pm

Leadership Luncheon

Conference Check-In Opens

Opening Session

GRAND BALLROOM _JIRWAISSIRS

Jim Zaharis, Chairman, Global Pathways Institute Board of Directors

Keynote Remarks

» Honorable Gary Herbert, Governor, Utah

» *Meeting the Digital Worklorce Needs of the Future: the CEO-led Workforce
Partnership Iniiative:" Denise M. Peppard, Chief Human Resources Officer,
Northrop Grumman Gorporation

» "Sync Our Signals:* Martin Scaglione, President and CEO, Hope Street Group

» "Preparing Leamers to Succeed in the Digital Age:" A conversafion with
Joseph E. Aoun, President, Northeastern Universit, nterviewed by
Paul Edwards, Deputy Chief of Stalf to Governor Herbert

Overview of the Conference: A Framework for State Action

» William Symonds, Director, Global Pathways Insitute at Arzona State Uriversity

THE MORE
WE LEARN,
THE BIGGER
WE DREAM.

of their dreams.
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Unconventional
thinking.
Real impact.

Visit parthenon.ey.com to learn more about our work

rategic advisors to the global education sector.

. U@ MEHTHSINNN S:)ing Up To the Challenge

ACT’s Center for Equity in Learning
Delivering the Promise of Education Equity

We are a proud sponsor of the
2018 Western Pathways Conference.

ACT’s Center for Equity in Learning is
making a difference in:

- Research - Community Impact

+ Development  » Developing Leaders

« Digital Equity  + Shaping Tomorrow's Future, Tuday

www.equityinlearning act.org
@ACTEquity
'Watt Sigelman, GEO, Buring Giass lochnologies
Beth W. Bean, Director of Research, Strada Institute for the Future of Work
Don Morton, Chair, State Board of Higher Education, North Dakota
Barbara Ohm, Assistant Vice President, Human Resources, Intermountain
Healthcare

5:15 pm -5:30 pm  Break
5:30 pm -6:30 pm  Networking Reception

JALPINE BALLROOM + GRAND)
BALLROOM FOVER

6:30 pm -8:30 pm  Utah Dinner & Program: What's Buzzing in Utah

‘The after-dinner program will showcase the best of Utah's efforts to create
pathways programs that have helped produce one of the nation's most dynamic.
Welcome

Val Hale, Executive Director, Utah Governor's Office of Economic Development

om the Beehi , Natalie Gochnour,
‘School of Business, University of Utah

E

a
Associate Dean David Ecol

“Utah’s Millennial Consumer and How Doing Good is Good for Business;’
Davis Smith, Founder and CEO, Cotopaxi

Plenary Panel: Leadership Insights from Utah's Successful Industries
Moderator: Ben Hart, Deputy Director, Utah Goveror's Office of Economic.
Development

Panelist:
Carine Clark, GEO, Banyan
Davis Smith, Founder and CEO, Cotopaxi
Fred Lampropoulos, Chairman and CEO, Merit Medical
Laura Bogusch, General Manager, Boeing Salt Lake
Jamie Morningstar, Principal Product Manager, Qualtrics

continued

CANYONS B 3. Scaling Up Skills-Based Hiring: Skillful's New 20-State Network
Nationalleaders in workforce development will discuss how skills-based hiring
(hiting that values a candidate’s skills over their pedigree) can help employers.
attract and retain the top talent they need to stay competiive. The panel will also

career coaches, and job seckers. As automation, Al, and other technological
advances continue to transform the way we work, the move to skills-based
practices becomes more critical

Moderator: Eflen Golombek, Deputy Executive Director, National Association
of State Workforce Agencies
Panelists:
Beth Cobert, CEO, Skilful
Michael Simpson, CEO, PAIRIN
Heather Terenzio, Co-Foundor and CEO, Techtonic Group
CANYONS A 4.Can Apps Enable Students to Find the Right Career
‘Carcer development technology has improved enormously in recent years,
and the field has become intensely competitve. This session will examine the
promise of tis technology, and how it can best be used to provide qualy
career development
Moderator: Todd Bloom, Senior Vice President, Whiteboard Advisors
Panelists:
‘Scott Fleming, Exccutive Vice President and Commercial and Product Offcer,
Strada Education Network
Rich Feller, Professor Emeritus, Counseling and Gareer Development, Colorado
State University; former President, NCDA
Frank Schofield, Superintenden, Logan School Distrct n Logan, UT
cANYONS C 5. Creating Quality State Work-Based Learning Systems: Lessons from the
College and Career Readiness Center's Initiative.
Across the country, states and districts are increasingly using work based
learning (WBL) to create authentic opporturites for students to leam, develop
and college and career readiness skis. To help support
states and districts, the College and Carcer Readiness and Success Center
launched the State WBL Initaive. This panel wil highlight sirategies for
designing, scaling, implementing and evaluating WBL efforts from two states
pariicipaiing in the Iniative- Colorado and Kansas.
Moderator: Ellen Cushing, Deputy Director, College and Career Readiness and
‘Success Genter

Panelists:
Natalie Clark, Business Education Consultant, Kansas State Department
of Education
Stephanie Veck, Director, Colorado Workforce Development Council
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Target Audience: All ASU departments that part of engagement
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Strategies used in design solution: Each department can personalize . i ; 3 e B AU -

copies by adding contact information, customizing pages, and ordering
specific quantities through the ASU Print and Imaging Lab.

¥ 111,000

Medium: Digital and printed book

Arizona Stat,
University ¢

Cor
Porate Engagemenl and Shateglc Partnersh;
ips

R

Advancing your
organization

with ASU products and services

s ]

Who we are

Arizona SusUnvorsy lsadifseneknd ]
cFunhvarsly. Wa are onecithe nalor's -
meskprociciive ressarch ewtons,
enaraing sow idas, toc mology asd
buslisssat anong he highest ratss 1n the
UL, Wear themastlinovavs universky
In e countey, andwe hava o1 ofthe
| lampeandmost dvers pocis of ceae
ralentanywhare. Wa tha

_ highustiaols of setmic ancllencn. L |




USER EXPERIENCE



user experience—project

THE CHALET—EVENT AND WEDDING VENUE
(Note:Selected works to focus on wireframing)

WIREFRAMES About us

Home

Goal:

Our goal with this website is to facilitate the planning of the next big event. This
will be the destination for compiling vendors for decorations, flowers, music, and
ceremony services. The chalet will focus on creating unforgettable experiences for
couples, families and business.

Who is this website for?

1. Couples—This website allows for couples to customize their own wedding, this will
become their hub for all services and products that are used to set up their ideal
wedding.

2. Wedding Planners—This will be the ideal place for the wedding planner to
organize the perfect wedding for couples who are looking for a more extravagant
wedding. They will have the flexibility to think out of the box and involve their own
services and products along with what The Chalet has to offer.

3. Freelancers, contract wedding businesses—The Chalet is always putting their

best foot
forward involving their community. This will allow for vendors within the city to offer Cart Summary User Profile
their services through The Chalets website vendor list. This will allow for small —
businesses and freelancers to promote their services that will benefit all parties | - e =
involved. o o v v s B 2 o = T —
Your Summory
Why built it? o . . S @) Frt e s rome
1. This establishes an online presence for The Chalet as a business and a brand LSS =
2. To gain clients not just locally but worldwide _ i |
3. To provide top quality experiences for couples and families ((— ) e
4. Take out the hassle of scheduling and gathering vendors at high expense s e =CE=las e
5. To help the community at the same time T e T
K‘ ;;-:‘;::::::TI“IM:_M;B @
R Frst nama Last name
This project encompassed a comprehensive review of stakeholder docu- — — [ —
mentation, encompassing the following areas of research and testing: —— S
Personas = :
Project Schedule & Summary — T
Site Map E=— E_E_:H_éé:

Wireframes




e: annette.r.f@gmail.com | p: (480) 567-8571



