
Annette Fuentes
Building brands, experiences and partnerships that 

communicate value and support organizational growth.
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Furnace Accelerator Program

Brand identity, program design & demo day launch
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Program overview

FURNACE is a technology transfer accelerator that 
helps researchers and innovators from Arizona’s leading 
universities transform intellectual property into market-
ready startup ventures. Through funding, mentorship, and 
commercialization support, the program bridges the gap 
between laboratory discovery and economic impact — 
operating at the intersection of academia, entrepreneurship, 
and investment.

The inaugural demo day and pitch competition was the 
program’s public launch moment. This was a high-stakes 
event designed to attract founders, secure sponsors, 
generate media coverage, and signal to the broader 
innovation ecosystem that FURNACE was a serious player. 
The visual identity had to carry that weight from day one.

FURNACE was designed for a commercially minded 
room—investors and founders read design differently than 
academic stakeholders. This type of audience responds to 
confidence, clarity, and to a brand that looks like it knows 
where it’s going. The brief required an identity with genuine 
market-facing edge, not institutional polish.
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The challenge

FURNACE need a brand to reflect the intersection of academia, entrepreneurship, 
and investment. Institutional credibility wasn’t enough. This was a program 
designed to attract founders, secure sponsors, and have participants stand up 
in front of investors. The visual identity had to carry commercial weight while 
remaining anchored to ASU’s innovation ecosystem.

The brief wasn’t to design a demo day event, it was to design a program identity 
that a demo day would launch. A brand that would be built to grow with each new 
cohort and remain recognizable across every formatand and platform it would 
appear on.

My role

I owned the creative end-to-end: brand strategy, logo, visual identity system, and 
execution across every touchpoint for the inaugural pitch competition. The scope 
stretched from stage design and branded apparel to animated digital banners and 
paid media placements. A range that stress-tested the brand system across every 
scale, content and output. 

Sponsor integration was built into the identity system from the start. I defined how 
partner brands could appear within the FURNACE visual framework. Providing 
sponsors structured visibility while ensuring co-branded surfaces reinforced 
rather than fragmented the program’s market presence. The result was a sponsor 
experience that felt intentional on both sides of the relationship.
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Visual thinking

The FURNACE identity was designed to bridge ASU’s academic credibility with the 
entrepreneurial ambition of the startups it supported, appealing to both researchers  
and venture-minded innovators.

The visual direction leaned into energy and precision — a mark and system with enough 
character to be memorable and enough restraint to be taken seriously. Typography and 
color were chosen to feel contemporary, timeless and confident rather than institutional. 
The name itself—FURNACE—already informed the visual language of transformation, heat, 
pressure, emergence.

System & scale

The brand system was stress-tested across the widest format range from a stage 
backdrop and branded apparel to animated digital banners and paid media placements 
in print and digital magazines and newspapers. Each application required the identity to 
perform at a different scale, in a different context, for a different part of the audience. 
Building a system that held up across all of different platforms meant establishing clear 
rules for how the mark, typography, and color behaved under compression, expansion, 
and motion.

Stakeholder & sponsor outcomes

To support sponsor visibility without compromising brand consistency, I built co-branding 
guidelines directly into the identity system. Defined placement zones and hierarchy rules 
ensured sponsors received prominent recognition while maintaining a cohesive FURNACE 
brand across all touchpoints.
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Deliverables

Brand foundation
•	 Logo
•	 Visual identity system

Environmental design
•	 Roll-up banners
•	 Name badges — four category types

Event collateral & print
•	 Agenda booklet
•	 PPT template — event
•	 PPT template — speakers
•	 T-shirt design
•	 Sponsor integration
•	 Digital & paid media

Social media digital assets
•	 Animated digital banners
•	 Magazine advertisement — print
•	 Magazine advertisement — digital
•	 Newspaper advertisement — print
•	 Newspaper advertisement — digital
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Outcome

FURNACE launched with a brand that performed across every platform, 
from the pitch stage to print media to the shirts on attendees’ backs. 

Sponsors integrated cleanly within a system designed to accommodate 
them without compromise. Most importantly, the identity was built to 
outlast its launch moment—a program brand with the flexibility to scale 
across cohorts and the character to become an institution in Arizona’s 
innovation ecosystem.

Furnace Technology Transfer Accelerator

Get started with the

For more information: ny@furnaceaccelerator.com

Powered by Arizona State University

The Furnace Technology Transfer Accelerator is an innovative 
startup accelerator designed to form, incubate and launch new 
companies based on technologies and intellectual property from 
the Air Force Research Lab in Rome, New York.

Move big ideas

     $25,000   
to build a startup based on technologies
developed by the Air Force Research Lab in 
Rome, New York. Technologies are available in 
the fields of advanced materials, communication, 
cybersecurity, hardware, software and more.

from lab to launch

furnaceaccelerator.com

Win



U.S.-ASEAN Science, Technology, 
and Innovation Cooperation 
(STIC) Program

Brand identity, event design & international production
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Program overview

The U.S.–ASEAN Science, Technology, Innovation, 
and Commercialization (STIC) Program was a multi-
year initiative funded by the U.S. State Department 
and implemented by ASU to strengthen STEM 
collaboration across Southeast Asia. Operating 
across all 10 ASEAN member states, the program 
was designed to connect researchers, innovators, 
and institutions across borders.

The kick-off conference in Indonesia was the 
program’s first public moment. It was also a logistical 
and creative challenge that required to be a brand 
be built from scratch. A full conference design 
system had to be developed, and every file had to 
be production-ready for printing overseas with no 
existing visual precedent to reference.

The partners involved spanned ASU, the U.S. State 
Department, and institutions across multiple ASEAN 
countries—each with their own brand standards and 
visibility requirements.



 c rea t i ve  po r t fo l i o   |   2 0 2 6

U.S .- AS E A N Sc ience,  Techno logy,  and  Innovat ion  C oopera t ion  (ST IC)  P rogram

Brand & Style Guidelines

US-ASEAN Science, Technology, and Innovation Cooperation (STIC) Program

Logo Usage

The STIC logo is representative of our brand and must always be used correctly. The full color version is our standard 
version and used most often. When using the logo, it is best to leave about 30% whitespace between it and adjacent 
elements. Never distort, angle, or add drop shadows to the logo.

Logo Hierarchy

The STIC logo is never used alone. It is always with 
the ASEAN and Arizona State University logo. This follows 
the guidelines of ASEAN, as STIC is a co-branded project. It 
is of utmost importance that these logos are never altered, 
distorted, or recreated. When these three logos are used 
together, the hierarchy should always remain the same: 
1) US Flag logo, 2) Department of State Seal, 3) STIC logo 
(use only when STIC logo is not represented graphically) 4) 
ASU logo, 5) Any additional logos needed. 

Color Palette

The color palette is used across all platforms and mediums 
to represent STIC. Primary colors are used together to add 
pops of color and draw attention to important items. Use 
secondary colors sparingly to support primary colors.

US-ASEAN—Science, Technology,  
and Innovation Cooperation Program

US-ASEAN Science, Technology,  
and Innovation Cooperation Program

US-ASEAN Science, Technology,  
and Innovation Cooperation Program

STIC STIC STIC

Font Usage

The professionalism and clarity of the ASEAN Corporate 
Design are also refl ected in the choice  
of the corporate typeface. Combinations or varieties of 
different fonts are not permitted. The three fonts that are 
used come from the same font family: Arial Regular Arial 
Italic Arial Bold Arial is a versatile family of typefaces which 
can be used with equal success for text setting in reports, 
presentations, magazines etc, and for display use in 
newspapers, advertising and promotions.

Primary Secondary

Implemented by:Sponsored by:

CMYK  57  46  47  12
RGB   114  117  116

CMYK  75  68  67  90
RGB   0  0  1

CMYK  0  21  88  0
RGB   225  202  56

CMYK  84  24  56  5
RGB   6  141  127

CMYK  67  0  21  0
RGB   44  191  205

CMYK  18  94  98  8
RGB   190  49  40

CMYK 93  53  41  18
RGB   2  94  115

The challenge

The U.S.–ASEAN STIC Program was a newly launched, State 
Department–funded initiative with no visual identity and a kick-off 
conference in Indonesia. The brand had to be built, the conference  
had to be designed, and every file had to be production-ready  
for overseas printing.

My role

I led the creative direction and design execution from brand strategy 
through final production. I developed the visual identity, including the 
logo, style guide, and core brand system. Which would serve as the 
foundation for the program throughout its multi-year lifecycle.

The identity needed to accommodate multiple institutional partners, 
including ASU, the U.S. State Department, and ASEAN member 
organizations—each with distinct branding requirements  
and stakeholder expectations.

I also managed the design and preparation of conference materials  
for international production, ensuring assets were accurately reproduced 
and delivered for overseas printing.

I created a scalable brand system that balanced the needs of multiple 
international stakeholders while enabling non-design teams to produce 
consistent communications independently. The result was a cohesive 
visual identity that supported both the launch event and the program’s 
ongoing growth across digital and print channels.
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Visual thinking

The STIC brand was designed to work across cultures, 
languages, and institutions in both the U.S. and Southeast Asia. 

The identity emphasized clarity, credibility, and flexibility, with 
a scalable logo, typography, and color system that adapted 
seamlessly across print, digital, and event materials.

System & scale

Rather than creating assets for individual events, I developed 
a scalable design system that supported a multi-year, multi-
country program. Templates, guidelines, and reusable 
components enabled teams to create consistent, on-brand 
communications independently as the program expanded.

Stakeholder Integration

I established clear co-branding guidelines and visual hierarchy 
standards that integrated government, academic, and 
institutional partners while maintaining the STIC brand as the 
primary identity. This approach ensured consistent recognition 
for partners without compromising brand cohesion.
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Brand foundation
•	 Logo
•	 Style guide
•	 Environmental design & wayfinding
•	 Digital stage backdrop
•	 Print backdrop
•	 Roll-up banners
•	 Wayfinding signage
•	 Name badges

Ceremonial & recognition
•	 Giant checks — multiple award types
•	 Certificates — two designs

Digital & ongoing brand extensions
•	 Social media branding
•	 Social media post templates
•	 Flyer templates
•	 Zoom backgrounds
•	 Speaker PPT templates
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Outcome

The STIC brand launched on schedule and maintained 
consistency across conference environments, partner 
communications, print collateral, and digital channels. 
What began as a conference identity evolved into a 
scalable brand system that supported the program 
throughout its three-year lifecycle.

By establishing clear governance, reusable templates,  
and a flexible visual framework, the brand enabled 
distributed teams across multiple countries and 
institutions to communicate consistently without ongoing 
design support. 

The result was a cohesive program identity that remained 
recognizable across cultures, organizations, and years  
of implementation.



Western Pathways Conference

Brand identity, experience design & sponsor governance
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Program overview

Global Pathways was an ASU initiative dedicated to 
expanding international access to higher education.  
The Western Pathways Conference was its first large-
scale public-facing event of academic partners, 
institutional stakeholders and sponsors. 

Global Pathways and Western Pathways had no prior 
visual identity to build from and no established creative 
process to follow.

The brief was deceptively simple—make it look like it 
belonged. That meant creating a brand system from 
scratch within the constraints of a large public research 
university, aligning multiple internal units around a 
single creative direction, and establishing the visual 
standards that sponsors and partners would be required 
to work within.

The conference needed to feel credible on first 
contac. Professional enough to earn institutional trust, 
distinctive enough to stand apart from the broader ASU 
communications landscape, and flexible enough to 
scale into a recurring program without a redesign.
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Business Challenge

A first-time institutional conference with no prior brand, no visual 
precedent, and no established creative authority. Multiple ASU 
units were involved, sponsors needed integration guidance, and the 
timeline left no room for iteration by committee.

Role

I led creative end-to-end: brand strategy, visual identity, print and 
environmental design, sponsor governance, and templated systems 
for reuse. This wasn’t a project where the strategy arrived handed 
down — I shaped it. Every decision was made in service of a 
system that could scale, adapt, and be handed off without losing 
coherence.

Separately, I created the logo for Global Pathways, the parent ASU 
initiative — giving the conference identity both an institutional 
anchor and room to develop its own distinct voice.
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Visual Identity

With no existing brand to build from, I created 
a visual identity that aligned with ASU’s brand 
architecture while establishing a distinct presence 
for the conference. A custom typographic and color 
system provided consistency across all touchpoints 
while giving the event its own recognizable voice.

Design System

I developed a modular design system that scaled 
across 13 event touchpoints, from stage graphics 
to printed materials. Templates, layout rules, and 
sponsor guidelines enabled consistent execution 
across teams while reducing the need for ongoing 
design support.

Stakeholder & Sponsor Integration

I aligned stakeholders around audience and program 
goals, establishing co-branding standards that 
balanced sponsor visibility with brand integrity. The 
resulting framework streamlined asset creation and 
ensured all materials felt cohesive, regardless of who 
produced them.
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Leadership Luncheon

Conference Check-In Opens 

Opening Session

Welcome
Jim Zaharis, Chairman, Global Pathways Institute Board of Directors

Keynote Remarks
 » Honorable Gary Herbert, Governor, Utah
 » “Meeting the Digital Workforce Needs of the Future: the CEO-led Workforce 
Partnership Initiative:” Denise M. Peppard, Chief Human Resources Officer, 
Northrop Grumman Corporation

 » “Sync Our Signals:” Martin Scaglione, President and CEO, Hope Street Group
 » “Preparing Learners to Succeed in the Digital Age:” A conversation with  
Joseph E. Aoun, President, Northeastern University, interviewed by  
Paul Edwards, Deputy Chief of Staff to Governor Herbert

Overview of the Conference: A Framework for State Action
 » William Symonds, Director, Global Pathways Institute at Arizona State University

Noon – 1:00 pm
TOPAZ

REGISTRATION OFFICE
Noon 

1:30 pm - 3:00 pm

3:00 pm - 3:15 pm

THE MORE 
WE LEARN, 
THE BIGGER 
WE DREAM.

Education turns dreams into reality. Boeing is proud to support those 

who give others the knowledge and encouragement to pursue the life 

of their dreams. 

3:15 pm - 5:15 pm

5:15 pm -5:30 pm

5:30 pm -6:30 pm

GRAND BALLROOM

GRAND BALLROOM

ALPINE BALLROOM + GRAND 
BALLROOM FOYER

Break

Plenary Session
Preparing Young Adults for the Rapidly Evolving Labor Market:  
What the Latest Research Says

 » “The Age of Agility: Education Pathways for the Future of Work,” Report   
by America Succeeds; presented by Tim Taylor, Executive Director,    
America Succeeds.

 » “Effectively Bridging Work and Learning,” Kemi Jona, Founding Director,   
Lowell Institute School, Northeastern University

 » “Born to Build,” the new book from Gallup, presented by Todd Johnson,   
Global Channel Leader, Entrepreneurship and Job Creation, Gallup

Roundtable Response: Discussion and Reaction to the Research
Moderator: Debbie Hughes, Vice President, Higher Education and Workforce,  

The Business-Higher Education Forum
Panelists: 

Matt Sigelman, CEO, Burning Glass Technologies
Beth W. Bean, Director of Research, Strada Institute for the Future of Work
Don Morton, Chair, State Board of Higher Education, North Dakota
Barbara Ohm, Assistant Vice President, Human Resources, Intermountain 
Healthcare

Break

Networking Reception

 

Utah Dinner & Program: What’s Buzzing in Utah
The after-dinner program will showcase the best of Utah’s efforts to create 
pathways programs that have helped produce one of the nation’s most dynamic 
economies.

Welcome
Val Hale, Executive Director, Utah Governor’s Office of Economic Development

Economic Lessons Learned from the Beehive State, Natalie Gochnour, 
Associate Dean David Eccles School of Business, University of Utah

“Utah’s Millennial Consumer and How Doing Good is Good for Business,”  
Davis Smith, Founder and CEO, Cotopaxi

Plenary Panel: Leadership Insights from Utah’s Successful Industries  
Moderator: Ben Hart, Deputy Director, Utah Governor’s Office of Economic 
Development

Panelist: 
Carine Clark, CEO, Banyan
Davis Smith, Founder and CEO, Cotopaxi
Fred Lampropoulos, Chairman and CEO, Merit Medical
Laura Bogusch, General Manager, Boeing Salt Lake
Jamie Morningstar, Principal Product Manager, Qualtrics

6:30 pm -8:30 pm
GRAND BALLROOM

DAY 1continued

AVID is a nonpro�t organization that  
provides educators with proven, real-world  

strategies to accelerate the performance  
of underrepresented students  

so that these students and all students  
across an entire campus succeed  

in college, career, and life.

Explore  www.avid.org  to learn more.  

Proud sponsor of the Southwest Pathways Conference

AVID + College  =  Career Success
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Helping students succeed  
 in college and career.
Strada Education NetworkSM, formerly USA Funds®, helps to build a 
more  purposeful path for students to  and through college and on to 
 rewarding careers and fulfilling lives.

Completion With a Purpose®

STRADA EDUCATION NETWORK IS PROUD TO SUPPORT THE WESTERN PATHWAYS CONFERENCE.

stradaeducation.org

STRADA4382- Western Pathways Conference AD.indd   1 4/21/17   9:50 AM

3,693,988
ACT® WorkKeys® NCRC® Awarded

163
Certified Counties

16,364
Employers Supporting

21,209
Jobs Profiled

Find out more at www.act.org/workkeys

CAREER READY?
What does it mean to be “Career Ready”? While 
there is no single answer to that question, almost 
every answer includes a core set of academic 
skills in applied math, business documents, and 
graphic literacy. ACT® WorkKeys® helps individuals 
demonstrate their job readiness while enabling 
communities and employers to become ready to 
succeed in a rapidly-changing environment:

• National Career Readiness Certificate®

• Curriculum and Job Profiling

• Work Ready Communities

MS2403

ACT WorkKeys in action across the US:
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NEW!

Get the Details!
Visit CompTIA 

for more 
information.

Cybersecurity Career 
Pathway Recommendation

Learn more about CSA+ and how it can grow your 
cybersecurity career: Certifi cation.CompTIA.org/CSA

IAS Ad_v1.indd   1 5/3/17   7:39 AM

Championing industry-led,  
competency-based 
 career pathways  

for all of Colorado.

careersincolorado.org
sectorssummit.com

talentfound.org

17-0418_western_pathways_ad.indd   2 4/19/2017   1:14:21 PM

A healthy business depends  
on thriving communities.

At Ball, we support organizations, programs and civic initiatives 
that advance sustainable livelihoods because we believe it is  
important to be a good neighbor, corporate citizen and employer 
of choice in our communities.

Ball CORPORaTION
 www.ball.com

Pa c k a g i n g  • a e r o s P a c e  • s u s t a i n a bi l i t y  •  i n n o v a t i o n
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EY-Parthenon proudly supports the  
2018 Western Pathways Conference
Visit parthenon.ey.com to learn more about our work  
as strategic advisors to the global education sector.

Unconventional  
thinking. 
Real impact.

©2018 Ernst & Young LLP. All Rights Reserved. ED None

ACT’s Center for Equity in Learning is 
making a difference in:

We are a proud sponsor of the 
2018 Western Pathways Conference.

www.equityinlearning.act.org
@ACTEquity

DAY 2continued

CANYONS B

CANYONS A

CANYONS C

3. Scaling Up Skills-Based Hiring:  Skillful’s New 20-State Network
National leaders in workforce development will discuss how skills-based hiring 
(hiring that values a candidate’s skills over their pedigree) can help employers 
attract and retain the top talent they need to stay competitive. The panel will also 
explore practical steps to shifting organizations to a skills-based hiring model, 
and how this shift can help others in the labor market, including educators, 
career coaches, and job seekers. As automation, AI, and other technological 
advances continue to transform the way we work, the move to skills-based 
practices becomes more critical. 

Moderator: Ellen Golombek, Deputy Executive Director, National Association  
of State Workforce Agencies

Panelists: 
Beth Cobert, CEO, Skillful 
Michael Simpson, CEO, PAIRIN
Heather Terenzio, Co-Founder and CEO, Techtonic Group

4. Can Apps Enable Students to Find the Right Career
Career development technology has improved enormously in recent years, 
and the field has become intensely competitive. This session will examine the 
promise of this technology, and how it can best be used to provide quality  
career development.

Moderator: Todd Bloom,  Senior Vice President, Whiteboard Advisors
Panelists:

Scott Fleming, Executive Vice President and Commercial and Product Officer, 
Strada Education Network
Rich Feller, Professor Emeritus, Counseling and Career Development, Colorado 
State University; former President, NCDA
Frank Schofield, Superintendent, Logan School District in Logan, UT

5. Creating Quality State Work-Based Learning Systems: Lessons from the 
College and Career Readiness Center’s Initiative

Across the country, states and districts are increasingly using work-based 
learning (WBL) to create authentic opportunities for students to learn, develop 
and demonstrate crucial college and career readiness skills. To help support 
states and districts, the College and Career Readiness and Success Center 
launched the State WBL Initiative. This panel will highlight strategies for 
designing, scaling, implementing and evaluating WBL efforts from two states 
participating in the Initiative- Colorado and Kansas.

Moderator: Ellen Cushing, Deputy Director, College and Career Readiness and 
Success Center 

Panelists: 
Natalie Clark, Business Education Consultant, Kansas State Department  
of Education 
Stephanie Veck, Director, Colorado Workforce Development Council
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Wes te rn  Pathways  C onfe rence

Deliverables

13 touchpoints across print, digital & 
environmental

Pre-event & Sponsor Development

•	 Save the date—digital and printed postcard
•	 Sponsor pitch PPT template
•	 Sponsor style guide
•	 Tote bags & sponsor giveaways

Environmental design & wayfinding

•	 Stage backdrop
•	 Roll-up banners
•	 Directional signage
•	 Schedule signage
•	 Table signs & table tents
•	 Name badges

Content & print collateral

•	 12-page agenda booklet
•	 Speaker presentation template
•	 Question cards
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Wes te rn  Pathways  C onfe rence

Outcome

The conference launched successfully across every 
touchpoint. The sponsor style guide eliminated 
revision cycles and ensured partner assets arrived 
production-ready. The modular design system 
and templated collateral now serve as the creative 
foundation for every future iteration — the next 
organizer inherits a blueprint, not a blank page.
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Persona l  P ro jec t :  V in tage  Cars

Hobby

Over the years, I’ve developed 
a deep appreciation for vintage 
automobiles, and attending local car 
shows has become one of my favorite 
creative pursuits. The photographs 
in this collection were captured 
over time using various generations 
of my iPhone, documenting the 
craftsmanship, character, and timeless 
details that make these vehicles 
memorable.

As a designer, I’m naturally drawn 
to thoughtful form, proportion, and 
visual storytelling. Great design 
reveals itself across disciplines, and 
these cars continue to inspire my 
curiosity, reinforcing my belief that 
exceptional design is both enduring 
and impossible to ignore.



Thank You!
annette.r.f@gmail.com | (480) 567-8571 
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